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HOW DO YOU KNOW WHETHER A PRODUCT IS FRESH?
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This poster presents the results of an online survey to consumers of 16 10:20%
european countries belonging to 4 subregions. The questionnaire collects

consumer value perception of the main functions of packaging:
CONTAINMENT, PROTECTION, CONVENIENCE, COMMUNICATION "‘
(promotion and information)) ECONOMY and SUSTAINABILITY. In e
addition, information about the intention of purchase and the willingness
to pay more for AIP has been collected. The differences between groups
of countries are shown here.
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@ Useful life or preferential consumption @ The sense of sight @) The senseof smell ) What the seller tells

FUNCTIONAL VALUE OF PACKAGING

. Number of answers: 8
CONTAINMENT1- Facilitates the storage 75

ECONOMIC3- Rationality using resources . CONTAINMENT4- Easy to carry Central and Eastern
ECONOMIC2- Good value ' PROTECTION 1- Protect the deterioration of the product . Bulgaria
ECONOMIC1- Economical / PROTECTION 2- Resists the bumps = Poland
SUSTAINABILITY 5- Reusable, recyclable or returnable 6,0 PROTECTION 3- Ensures the safety Il Romania 388
\ \ _ B Russia
SUSTAINABILITY 4- Biodegradable ‘ - PROTECTION 4- Preserving taste of food M Serbia
\ . ¥ Slovakia
SN '
SUSTAINABILITY 2- No waste resources in its manufacture process. PROTECTION 5- Prevents penetrating liquids, vapor, gases or smells m Slovenia
yd Northern
*+= Finland 60

SUSTAINABILITY 3- Accessible to disable people PROTECTION 6- Antimicrobials properties

\ i= Norway
SUSTAINABILITY 1- No contaminant

Western
PROTECTION 7- Avoiding chemical interaction German
A .--ﬂ"”"ﬂ £ y 61
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\ = United Kingdom

INFORMATION9- Informs about freshness — \ ____— PROTECTION 8- Provides greater freshness Southern

i1 Italy
249

B Portugal
INFORMATIONS8- Guarantees authenticity ——— CONVENIENCE 1- Facilitates opening and closing = Spai
- =pan

EuroVoc classification

INFORMATION7- Reports about origin CONVENIENCE 2- Easy handling

|
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INFORMATIONG- Reports about temperature

INFORMATIONS- Ethical values / CONVENIENCE 4- Provides comfort and fast consume B Cent ral dal Cl Eastern

CONVENIENCE 3- Good system of closing

B Northern

CONVENIENCE 5- Suits the consumption size needs B Western
Southern

INFORMATION4- Information about legal regulations

INFORMATION3- Information on prices PROMOTION1- Stimulates your senses (light, sounds, smells,...)

. . . PROMOTION2- Experi flei , QR, 3Ds, virtual
INFORMATIONZ2- Infornation about benefits after consumption / perlencis;zli;it.l]re (games, Q
INFORMATION1- Reports rigorously on its content PROMOTIONS- Persuasive information
PROMOTION3- Esthetic line PROMOTION4- Entertainment and consumer fun
PROMOTION7- Collectable PROMOTIONG- Innovation
WOULD YOU BUY PACKAGES WITH ACTIVE PROPERTIES? WILLINGNESSTO PAY MORE FOR ACTIVE PACKAGING

With papers or films with antioxidant properties and

Jor antimicrobial agents
Central and Easter

With natural additives that reduce the oxygen and the
emission of gases extending the life of the product

Northern

With pads to absorb the liquid waste and release
substances that improve product conservation

"Ready to drink" products
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WOULD YOU BUY PACKAGES WITH INTELLIGENT PROPERTIES? WILLINGNESSTO PAY MORE FORINTELLIGENT

PACKAGING
With indicators that guarantee to you the product has m Q
been maintained at the correct temperature 63 ROVLT LT T AATAIS SR AU AU IR TRRSAANY
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oy Central and Easter
That informs you whether the product is at the ideal LIU gg
consumption temperature
That brings you more interaction with the brand and the — = Northern | I W
product N .
With new technologies that improve your experience with _EH
the product?
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Packages with lights or sounds “
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