
Abstract:
This poster presents the results of an online survey to consumers of 16
european countries belonging to 4 subregions. The questionnaire collects
consumer value perception of the main functions of packaging:
CONTAINMENT, PROTECTION, CONVENIENCE, COMMUNICATION
(promotion and information), ECONOMY and SUSTAINABILITY. In
addition, information about the intention of purchase and the willingness
to pay more for AIP has been collected. The differences between groups
of countries are shown here.
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HOW DO YOU KNOW WHETHER A PRODUCT IS FRESH?
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