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Dips & Spreads

Chocolate &
Confectionery

Salty Snacks

Fresh Vegetableg Confitares™




\.Creating wonder out of basic
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Total Value
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SUsing The Box To Think Outside The Box
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Telling a story
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Assistance
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Prevent Dehydration



Your mom hasn’t Bnbbv didn’t drink
taken her morning enuugh today
nill, call her
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Activating Consumers to be part of the
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CONNECTING THEDOTS

Exposing hidden drawings / soiutionn / e business opportiunities, out of unconnectad
"dols" Imventors, entreprensurs, investors and more,
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Nurturing the Community

Alpha engages in the connection between the
“technology manufacturers” and venture capital funds,
market service providers, government representatives,
our strategic partners and more. This reflects the
understanding that the creation of a FoodTech
community in Israel can only occur if all players within

the ecosystem take part in it.
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WHO ELSE SHOULD
WE TARGET?




IF WE WANT OUR BRAND
TO APPEAL TO MILLENNIALS,
OUR MESSAGE HASTO BE

"AUTHENTIC."

| S OUR AGENCY SAID THAT

® marketoonist.com



“?The Fourth Industrial Revolution

Mechanization,  Mass production,
water power, steam  assembly line,
power electricity

Computer and Cyber Physical
automation Systems






g}ﬁ he consumer decision journey

Information gathering, shopping

Initial
consideration
set

Moment of
purchase

Trigger

Ongoing exposure
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Being Extreme
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k Disruptive innovation
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f£The Evolution of Packaging Role

<> ~ JOP-AN ENABLER TO SMARTER
Q AND MEANINGFULL LIFE

i - A PLATFORM FOR PERSONAL AND
INTERACTIVE EXPERIENCE

-A COMMUNICATION TOOL FOR POSITIONING AND
BRAND IDENTITY

{

-RESPOND TO FUNCTIONAL NEEDS



Crealitivity

Creating-creativity -reality




ot G ;

¥ — -

Dr Shira Rosen -

.
Pe
iy e




	Dianummer 1
	Dianummer 2
	Dianummer 4
	Dianummer 5
	Dianummer 6
	Dianummer 7
	Dianummer 8
	Dianummer 9
	Dianummer 10
	Dianummer 11
	Dianummer 12
	Dianummer 13
	Dianummer 14
	Dianummer 15
	Dianummer 16
	Dianummer 17
	Prevent Dehydration
	Dianummer 19
	Dianummer 20
	Dianummer 21
	Dianummer 22
	Dianummer 23
	Dianummer 24
	[p32�
	Nurturing the Community
	Dianummer 27
	Dianummer 28
	Dianummer 29
	Dianummer 30
	Strauss+
	Dianummer 32
	Dianummer 33
	The Fourth Industrial Revolution
	Dianummer 35
	The consumer decision journey
	Dianummer 37
	Dianummer 38
	Dianummer 39
	Dianummer 40
	Dianummer 41
	Dianummer 42
	Dianummer 43
	Dianummer 44
	Dianummer 45
	Dianummer 46
	Dianummer 47
	Dianummer 48
	Dianummer 49
	Dianummer 50
	Dianummer 51

